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Give a typed answer on a separate sheet for each of the following questions.
1. Discuss problems associated with question ordering. Give at least two or three questions for which you think order is important and explain why.

2. Discuss the use of open versus closed questions. Give an example of an appropriate open question. Give an example of how a similar question could be closed. What are the advantages of closed questions?

3. Give an example of a question that contains a weak counterargument. Give an example of a question that contains a strong counterargument.

4. Discuss the option of a no-opinion answer in a closed question.

5. Give an example of a question that could force a response in a certain direction because of its strong wording.


6. Discuss the differences between errors of observation and errors of nonobservation.

7. Respondents commonly receive telephone calls from people taking surveys during the evening dinner hour. Those planning the survey probably think that many potential respondents will be home at that time. Discuss the pros and cons of this approach.

8. “Why did they take my favorite show off the air?” The answer lies, no doubt, in low Nielson ratings. Of approximately 109 million households in America, Nielson Media Research randomly samples 5000 on which to base their ratings. The sampling design is rather complex, but at least two stages involve randomly selecting city blocks (or equivalent in rural areas) and then randomly selecting one household per block to be the Nielson household. The rating for a program is the percentage of the sampled households that have the TV set on and tuned to the program. The share for a program is the percentage of viewing households that have a TV set tuned to the program, where a viewing household is a household that has at least one TV set turned on.

A. How many households are equivalent to 1 rating point?
B. Is 1 share going to be larger or smaller than 1 rating point?
C. For the week of April 19, 1992, 60 Minutes was the top-rated show, with a rating of 21.7. Explain what this rating means.

9. Nielson determines who watches shows from the data recorded in a journal by the members of the Nielson household. Computer vision researchers at the University of Florida are developing a peoplemeter that uses computer image recognition to passively, silently, and automatically record who is watching each show. Discuss the potential for the device to reduce bias in the Nielson ratings. Are there any problems that might be caused by this device?

